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A
t the end of the 

day, every roofi ng 

contractor’s goal is to 

end up with a quality 

roof installation and a satisfi ed 

customer. On a residential project, 

once the fi nal nail has been driven 

and the last piece of packaging has 

been picked up, a fi nal inspection 

can ensure that the job has been 

done right. But who really knows 

that customers are thinking? 

Getting insight on the con-

sumer’s perspective was the driving 

force behind the creation of the 

Roofi ng Contractor Homeowners 

Survey. The survey was designed to 

determine how homeowners found 

contractors and how satisfi ed they 

were with performance of the con-

tractor who landed the job. Another 

goal was to identify the key drivers 

behind the decision to choose one 

contractor over another. 

We fi rst launched the survey 

in 2002 and conducted it again in 

2006. The results of those research 

studies were analyzed in articles 

in the February 2003 and March 

2007 issues of Roofi ng Contractor. 

The world has changed quite a 

bit since then, and we decided to 

conduct an updated version of the 

survey in late 2012 to see how the 

market and homeowner percep-

tions had changed. 

There’s No Place Like 

HOME
EXCLUSIVE CONSUMERS SURVEY SHINES A SPOTLIGHT 

ON ROOFING CONTRACTORS  by Chris King

The sponsors of the most recent 

survey, IKO and CertainTeed, 

provided a list of customers who had 

recently had a new roof installed. 

Property owners were selected at 

random from the lists to receive the 

survey, which was sent out to 1,200 

homeowners. Some of the highlights 

of the 2012 survey follow. Roofi ng 

Contractor also invited representatives 

of the sponsors to share their insights 

on the survey results and their impli-

cations for roofi ng contractors. 

The Survey Sample

Almost all of the buildings of 

those surveyed were single-family 

residences. More than half of the 

residences (62 percent) were between 

1,500 and 3,000 square feet. The 

homes in the survey averaged 2,257 

square feet, a fi gure which was up 

slightly from the results in the earlier 

surveys. In 2002, the homes averaged 

2,000 square feet; in 2006, they aver-

aged 2,029 square feet. 

Sixty-fi ve percent of respondents 

were male, and 35 percent were female. 

When it came to the choice of a new 

roof, everyone surveyed was involved 

in the decision-making process: 84 

percent were the only or primary deci-

sion maker, while 16 percent had some 

involvement in the decision.

Figure 1 shows the reasons the 

homeowners called contractors for 

HOMEOWNERS SURVEY
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SPOTLIGHTS

C
onstruction contractors in 

Northern Ohio build in very 

demanding environments. 

The area has one of North America’s 

most active freeze/thaw cycles, as well 

as annual rainfall that is well above 

the U.S. average. The constant soaking, 

freezing, thawing and drying is a verita-

ble test chamber for building materials. 

This environment is especially tough on 

window and roof sealants, which have 

to maintain their properties through 

the unrelenting swings in temperature 

and moisture.

That’s why Barbera Home Improve-

ment, a 60-employee contractor based 

near Cleveland, is constantly on the 

lookout for better products to use on 

their jobsites. “We’ve tried every seal-

ant,” said John Barbera, president. 

“We’ve settled on Novaflex.”

Novaflex® Metal Roof Sealant is for-

mulated for easy application, especially 

in cold weather. “When flashing, you 

need to be able to finger trowel, and 

you can with Novaflex,” said Barbera. “It 

sticks even when it’s damp outside, and 

it’s easy to clean.”

Novaflex extrudes in temperatures 

down to 0 degrees Fahrenheit and up 

to 120˚F, becoming tack-free in 10 min-

utes and completely cured in up to two 

days. Its service temperature is -40˚F 

to +400˚F. The key to Novaflex’s perfor-

mance characteristics is its exclusive 

silicone oxime formulation, which gives 

the sealant enhanced weather and UV 

resistance. The silicone oxime chemis-

try also improves long-term flexibility 

and adhesion. “We’ve been using Novaf-

lex for two years now, and those first 

applications look as good today as the 

day we did them,” said Barbera.

Novaflex is designed for sealing 

and bonding around wood, masonry, 

steel, aluminum, PVC, roof tile and 

Kynar® coated metals. Contractors 

have used it successfully on flash-

ing, trim, metal siding, metal roof, 

downspouts and gutters. “Novaflex is 

better on metal-to-metal and metal-

to-masonry than any other sealant 

we’ve tried,” said Lee Franciscus, a 

roofing contractor who also operates 

in Northern Ohio.

The sealant is VOC compliant (meets 

CARB and OTC Regulations) and 

meets or exceeds ASTM C-920-00, TT-

S-001543A and TT-S-230C. For more 

information, visit www.novagard.com.

Novaflex Sealant Offers Enhanced Weather and UV Resistance
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W
elcome to Roofing Contractor’s 

Roofing Resource, the 

definitive source for 

information about roofing manufacturers, 

distributors, trade shows, products, trade 

names, and other resources. The print 

edition of this handy buyers guide features 

QR Codes that connect you immediately 

to companies’ information via a smart 

phone. You can get the free app at 

http://freeqrcodetracker.com

The fully searchable database is 

also online at http://roofingresource.

roofingcontractor.com. The interactive 

buyers guide allows you to find product 

and company information at any time all 

year round. To search for companies in 

your area, simply enter a zip code.  You 

can also search by company name or 

conduct an advanced search to look for 

specific products. Just click the column 

headers to sort the list to your preference, 

and you can modify the search by city, 

state, zip code or radius. 

To view more information about a 

specific company, simply click on the 

company name and the complete listing 

appears on the right hand side.  You can 

view a full-page listing by clicking “Full 

Screen View” and print the listing page 

for reference. Premium listings with 

the star designation include spec sheets, 

photos, videos and more. 

The layout is easy to navigate since 

everything appears on one page and it’s also 

iPad friendly. Check it out today at http://

roofingresource.roofingcontractor.com. 

If you would like your company to be 

listed in next year’s Roofing Resource, 

please e-mail Publisher Jill Bloom at 

bloomj@bnpmedia.com or visit http://

roofingresource.roofingcontractor.com 

and click the appropriate link under the 

heading “List Your Company.”

For further information about the 

directory or to update your listing, please 

contact Lauren Hernandez at 248-244-6489 

or hernandezl@bnpmedia.com.
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NIGHTTIME
COMMERCIAL FLIGHTS

A
s predicted by many industry experts in and around the 

roofing industry, 2016 is indeed proving to be a significant 

time in the development of drone use for commercial 

purposes. And roofing contractors around the United States may 

start benefiting from it very soon, according to company officials at 

Tremco Roofing and Building Maintenance.

In April, Tremco’s SkyBEAM unmanned aerial vehicles 

(UAVs) received the first-ever approval for nighttime 

commercial drone operation over United States soil from 

the Federal Aviation Administration (FAA). Regulators also 

approved the Beachwood, Ohio-company’s request to operate 

UAVs during the day.

“We didn’t get everything we wanted, but we’re thrilled for night 

flights to be the launching point for this cutting-edge technology,” said 

Robb Chauvin, Tremco’s executive director for inspection services. “It’s 

going to be for the greater good of the roofing industry.”

Flights could begin before the end of the year, and contractors may 

begin to realize the savings in time and resources, experts say. 

The Sky’s the Limit

Their optimism surrounds the SkyBEAM UAV’s vast capabilites.

The groundbreaking SkyBEAM (Building Envelope Aerial 

Mapping) UAV flies around buildings and uses high-definition (HD) 

video and thermographic (infrared) cameras to locate where there may 

be energy leaks, rooftop damage, deteriorating facades, safety issues and 

other potential problems. 

SkyBEAM’s thermographic camera shows temperature variations 

around a building that indicate problems — such as poor or missing 

window sealing or wet rooftop insulation — that can lead to significant 

capital expenses, increased operating costs, occupant discomfort and 

other issues.

Infrared scanning is most effective at night, when the sun is not 

warming the building. Traditional infrared scans require technicians 

to traverse rooftops at night, while facade inspections dictate working 

from scaffolding or cranes. SkyBEAM is safer, faster, more cost effective 

and more accurate than conventional methods of mapping buildings. 

In addition to its infrared scanning capability, SkyBEAM has an 

exceptionally high resolution video camera that can easily read the fine 

The FAA Loosens Regulations on Flights to Help Locate Energy 

Leaks, Rooftop Damage and Other Issues

By Art Aisner

TREMCO SKYBEAM UAV BREAKS GROUND WITH 

› Photos courtesy of Tremco Roofing and Building Maintenance.
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R
oofing professionals from around the globe turned 

Orlando into the epicenter of the industry during the 2016 

International Roofing Expo (IRE) from Feb. 17-19. Show 

organizers said roughly 9,500 people representing 460 companies 

visited the IRE show floor, which covered 120,600 square feet of 

display space at the Orange County Convention Center (OCCC). 

The overall attendance and number of exhibit booths (1,206) 

increased slightly from last year’s show in New Orleans, but were 

substantially higher than the last time Orlando hosted the IRE in 

2012, officials said.

“This was an all-around phenomenal show. The show floor 

booths were up 2 percent over last year, making it the largest since the 

inception of the show,” Show Director Tracy Garcia said. “In addition, 

verified attendees were up 9 percent over 2015.”

Attendees came from all 50 states, with heavy representation from 

vibrant roofing markets such as Colorado, Illinois, Pennsylvania, Texas 

and host state Florida. The largest contingent of foreign attendees 

came from Brazil, Canada, Colombia, China and Mexico.

Nearly half of all registered visitors (43 percent) were first-

time show attendees, and all were treated to the latest in cutting-

edge products, diversified educational sessions and unparalleled 

networking opportunities. 

They also had the opportunity to meet and learn from ‘super’ 

special guests: Super Bowl champion quarterback Peyton Manning 

made an appearance on day one, drawing hundreds of contractors for 

a special photo shoot sponsored by GAF just weeks before officially 

ending his stellar career; and Dr. Beck Weathers delivered an inspiring 

message of personal strength and determination stemming from his 

survival of the catastrophic expedition on Mt. Everest in 1996. 

Miracle on the Mountain

Beck Weathers was dying. Slowly. Blinded and perched at 

roughly 27,000 feet near the summit of Mt. Everest — with no 

sanctuary from the punishing snow and subzero temperature — he 

was coming to terms with what seemed inevitable. Stunted by a 

lack of oxygen, sapped of physical strength and certain that the slim 

chance of a rescue was getting smaller with each passing minute, his 

thoughts turned to home. 

Had he seen his wife, Peach, for the last time? Would he never 

again hug his children and watch them grow into adulthood? Was 

his beloved career in medicine over? Was it really supposed to end 

like this? 

It wasn’t. And it didn’t.

During the second day of a vicious storm — after spending nearly 

15 hours face down on the frozen mountain top, Weathers said he 

could only describe what happened as a miracle.

TAKES OVER

ORLANDO
The 2016 International Roofing Expo Makes Magic in Florida 

By Art Aisner
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ABC Supply 

Co. Inc.

Finding New Ways to Better Serve Roofing Contractors

For more than 30 years, ABC Sup-

ply has delivered the high-quality 

products and expert service that 

make it easier for contractors to grow 

their businesses. As the largest whole-

sale distributor of roofing in the United 

States and one of the nation’s largest 

distributors of siding, windows and 

other select exterior building products, 

ABC constantly finds new ways to bet-

ter serve customers.

ABC Supply’s commitment to con-

tractors starts with a team of more than 

9,000 associates, all specially trained 

to tackle even the most challenging 

jobs with proven solutions. From mate-

rial selection, to order placement and 

delivery, associates consistently deliver 

accurate, seamless service from start 

to finish. This dedication was recently 

honored with ABC’s ninth Gallup Great 

Workplace Award, which recognizes 

organizations with the most enthusias-

tic and committed workforces. It is one 

of only three companies in the world to 

have earned the honor every year since 

the award’s inception in 2007.

To complement the expert support 

provided in-store, ABC Supply recently 

introduced a new online program that 

provides access to ABC’s products and 

pricing 24/7. ABC Connect allows con-

tractors to build material lists, create 

estimates and submit orders in real 

time, whether they’re working from the 

office, at home or from a jobsite. Cus-

tomers can keep their businesses mov-

ing when and where it is convenient for 

them—not just during normal business 

hours. 
ABC Supply is focused on giving 

customers unique tools that help them 

save time and money. ABC’s Freedom 

Programs provide value-added market-

ing services that allow contractors to 

get the word out about their businesses 

through targeted mail, websites, mar-

keting starter kits, job site signs or in-

home finance. 

Solution Centers in ABC branches 

feature comprehensive product dis-

plays, making them an ideal place for 

contractors to review projects and 

samples with their customers. ABC 

Supply partners with industry-leading 

manufacturers to carry an assortment 

of roofing materials for low-slope and 

steep-slope applications. ABC also car-

ries a wide variety of siding, windows, 

doors, gutters and 

rainware and decking 

and railing products.  

The ABC Supply 

Catalog Division 

offers more than 

6,000 high-quality 

tools and specialty 

items, including hand 

and power tools, 

fasteners, caulks, 

sealants, ventilation, 

safety equipment, 

apparel and acces-

sories.
With more than 

600 locations nation-

wide, ABC Supply 

provides easy access 

to the support, prod-

ucts and expertise 

customers can’t find 

anywhere else. In 2016 and beyond, 

ABC plans to continue its service area 

expansion to become an even stronger 

and more convenient partner to con-

tractors.  
Visit www.abcsupply.com for more 

information about ABC Supply or to 

find a branch nearby.
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CIRCULATION
Roofing Contractor audits all of our media channels so you know how many industry subscribers your ad reaches. 

Here you can see all of our circulation information, pulled directly from the June 2016 BPA Brand Report.

BUSINESS INVOLVEMENT***

SUBSCRIBERS BY BUSINESS/
INDUSTRY

Roofing Contractor Firm . . . . . . . 95.2%  of total. . . . . . . .23,796*

Other Contracting Firm.. . . . . . . . . 2.0%  of total. . . . . . . . . . .509* 
Distributor/Wholesaler. . . . . . . . . . 2.8%  of total. . . . . . . . . . .695*

*December 2016 BPA Brand Report  ***Media Owner’s Data **December 2015 BPA Brand Report

REACH THE ENTIRE ROOFING CONTRACTOR COMMUNITY BY ADVERTISING IN ALL OF OUR PLATFORMS. 

ROOFING CONTRACTOR
MAGAZINE
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ENEWSLETTER
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R
oofing professionals from around the globe turned 

Orlando into the epicenter of the industry during the 2016 

International Roofing Expo (IRE) from Feb. 17-19. Show 

organizers said roughly 9,500 people representing 460 companies 

visited the IRE show floor, which covered 120,600 square feet of 

display space at the Orange County Convention Center (OCCC). 

The overall attendance and number of exhibit booths (1,206) 

increased slightly from last year’s show in New Orleans, but were 

substantially higher than the last time Orlando hosted the IRE in 

2012, officials said.

“This was an all-around phenomenal show. The show floor 

booths were up 2 percent over last year, making it the largest since the 

inception of the show,” Show Director Tracy Garcia said. “In addition, 

verified attendees were up 9 percent over 2015.”

Attendees came from all 50 states, with heavy representation from 

vibrant roofing markets such as Colorado, Illinois, Pennsylvania, Texas 

and host state Florida. The largest contingent of foreign attendees 

came from Brazil, Canada, Colombia, China and Mexico.

Nearly half of all registered visitors (43 percent) were first-

time show attendees, and all were treated to the latest in cutting-

edge products, diversified educational sessions and unparalleled 

networking opportunities. 

They also had the opportunity to meet and learn from ‘super’ 

special guests: Super Bowl champion quarterback Peyton Manning 

made an appearance on day one, drawing hundreds of contractors for 

a special photo shoot sponsored by GAF just weeks before officially 

ending his stellar career; and Dr. Beck Weathers delivered an inspiring 

message of personal strength and determination stemming from his 

survival of the catastrophic expedition on Mt. Everest in 1996. 

Miracle on the Mountain

Beck Weathers was dying. Slowly. Blinded and perched at 

roughly 27,000 feet near the summit of Mt. Everest — with no 

sanctuary from the punishing snow and subzero temperature — he 

was coming to terms with what seemed inevitable. Stunted by a 

lack of oxygen, sapped of physical strength and certain that the slim 

chance of a rescue was getting smaller with each passing minute, his 

thoughts turned to home. 

Had he seen his wife, Peach, for the last time? Would he never 

again hug his children and watch them grow into adulthood? Was 

his beloved career in medicine over? Was it really supposed to end 

like this? 

It wasn’t. And it didn’t.

During the second day of a vicious storm — after spending nearly 

15 hours face down on the frozen mountain top, Weathers said he 

could only describe what happened as a miracle.

TAKES OVER

ORLANDO
The 2016 International Roofing Expo Makes Magic in Florida 

By Art Aisner

IR
E
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6 issues in the period
25,000 average circulation

12 issued in the period
16,239 average 
per occurence

80,693 average page 
impressions

14,154 Twitter followers

9,519 LinkedIn group members

3,139 Facebook likes

539 unique attendees**

Reach the Entire Roofing Contractor Community - Advertise in All of Our Platforms!

Residential

73.1%

Commercial

75.9%57%
Both

eNEWS/MAGAZINE CROSSOVER

Magazine*

eNews*

16,239*

RECIPIENTS

magazine subscribers also receive the eNewsletter**

6,783

25,000*

SUBSCRIBERS
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READER PROFILE
of readers are involved in purchasing decisions***

***Roofing Contractor June 2015 Reader Preference and Profile Study

GROWING BUSINESS SEGMENTS***

YOUR PRINT AD 
IN RC

DRIVES WEB 
TRAFFIC!

97%

88% TAKE ACTION AFTER VIEWING ADS***

Visited   
advertiser’s 
website

Sought 
out more 
information 
via an 
Internet 
search

Saved for 
future 
reference

Requested 
additional 
information 
directly from 
advertiser

Passed along 
the magazine 
to someone 
else

Purchased 
products 
or services 
advertised

Recommended 
the purchase 
of products 
or services 
advertised

65%
63%

49%
41%

40% 26% 20%

Metal 
roofing Coatings TPO

Synthetic
Shingles

Steep-slope
asphalt EPDM

40%

32%

25% 23% 21% 20%
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So Much More than Just a Magazine! 
In addition to the core communication channels of our magazine, digital edition, website, eNewsletter and social media, Roofing Contractor offers a variety of 

supplementary solutions to provide you with a truly integrated media approach to reach your marketing objectives.
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Fundamentally Sound, White Castle Roofing’s Next 
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2017 EDITORIAL CALENDAR
MONTH THEMES RESIDENTIAL TOPIC COMMERCIAL TOPIC PRODUCT FOCUS TRADE SHOWS & CONFERENCES ADVERTISING

SPECIALS

JANUARY
Ad close: 12/01/16
Materials Due: 12/02/16

• Winter Roofing & Maintenance 
• IRE Pre-Show Issue Architectural Shingles Single-Ply Details Architectural Shingles

SPRI: Jan. 13-15, Clearwater, FL 
CRCA: Jan. 19-20, Oakbrook Terrace, IL 
SPFA: Jan. 29- Feb. 1, Palm Springs, CA

Spotlight: Buy one full get one 
full-page FREE advertorial!

FEBRUARY
Ad close: 01/04/17
Materials Due: 01/11/17

• Official IRE Show Issue
• State of the Industry Report Attic Ventilation Cover Boards Ventilation Products IRE: March 1-3, Las Vegas, NV Product & Literature Showcase

IRE Show Daily

MARCH
Ad close: 02/01/17
Materials Due: 02/04/17

• Young Guns: Profiles of Up-and-
Coming Industry Leaders 
• Workforce

New tools to increase productivity & profitability Tools & Equipment
New York Build: March 15-16, New York, NY 
RCI- 31st: March 16-21, Anaheim, CA 
NERCA: March 29-30, Atlantic City, NJ

APRIL
Ad close: 03/07/17
Materials Due: 03/10/17

• Recycling and Sustainability 
• Green Roofs Recycling Garden Roofs Vegetative Systems AIA: April 27-29, Orlando, FL Product & Literature Showcase

MAY
Ad close: 03/31/17
Materials Due: 04/07/17

• Safety 
• Editor's Choice Products Fall Protection OSHA Compliance Safety Equipment Software and App Special eBlast

JUNE
Ad close: 05/02/17
Materials Due: 05/10/17

• Maintenace, Repair & Restoration 
• Weather, Storm Restoration Restoration & Retrofit Projects Service & Maintenance Skylights & Daylighting WSRCA: June 11-13, Las Vegas, NV 

FRSA: June 22-24, Orlando, FL
Tools & Equipment Special 

eBlast

JULY
Ad close: 06/02/17
Materials Due: 06/09/17

• Game Changers: New Tech Case 
• Studies New Technology: Software & Apps Software & Apps Case Study: Buy one full, get 

one full-page FREE advertorial

AUGUST
Ad close: 07/05/17
Materials Due: 07/11/17

• Top 100 Contractors 
• Women in Roofing Underlayments Single-Ply Underlayments Product & Literature Showcase

SEPTEMBER
Ad close: 08/02/17
Materials Due: 08/10/17

• Cool Roofs 
• Solar Applications Rooftop Solar Reflective Coatings Roof Coatings Best of Success: TBA New Products Special eBlast

OCTOBER
Ad close: 09/01/17
Materials Due: 09/08/17

• Young Guns: Profiles of Up-and-
Coming Industry Leaders 
• Architectural Metal

Metal Shingles Standing Seam Metal Roofs Rollforming Equipment METALCON: Oct. 18-20, Las Vegas, NV 
RCI: TBA

What's in Your Truck? 
Sponsorships

NOVEMBER
Ad close: 09/29/17
Materials Due: 10/10/17

• Roofing Contractor of the Year 
• Winter Preparation

Residential Contractor of the 
Year

Commercial Contractor of the 
Year Adhesives

MRCA: TBA
GreenBuild: November 8-10, Boston, MA
Symposium on Building Envelope 
Technology: Nov. 13-14, Orlando, FL

Product & Literature Showcase 
2018 Calendar Pages

DECEMBER
Ad close: 11/01/17
Materials Due: 11/10/17

• Best of Success Recap 
• Buyer's Guide

Roofing Resource Buyer's Guide 
Available year-round! Distributed at 2018 Trade Shows Free Basic Listing for 2017 

advertisers
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 ADVERTISING HIGHLIGHTS

JANUARY 
MANUFACTURERS SPOTLIGHT
Run a full-page advertisement in the January issue and 
receive a FREE page to profile your company’s products, 
services and more. Includes a headline, a four-color photo 
and 500 words.

FEBRUARY 
OFFICIAL SHOW PUBLICATION OF IRE/IRE SHOW 
DAILY
IRE: March 1-3, Las Vegas, NV. Showcase your company or product 
to 9,000+ International Roofing Expo attendees and exhibitors, as 
well as 25,000 Roofing Contractor subscribers.

PRODUCT AND LITERATURE SHOWCASE: 
Highlight your product or catalog item in a 1/8-page, four-color 
space. 

MARCH
YOUNG GUNS
Young Guns is a profile of up-and-coming roofing professionals. 
Contractors in their 20s and 30s will share their insights on new 
technologies and cutting-edge marketing and business strategies. 

APRIL 
SUSTAINABILITY ISSUE
Recycling, sustainability and garden roofs  — now a significant 
industry focus.

PRODUCT AND LITERATURE SHOWCASE
Highlight your product or catalog item in a 1/8-page, four-color space.

MAY
EDITOR’S CHOICE
Products new to 2016 highlighted by our editorial staff in a 
feature story.

SOFTWARE AND APPS SPECIAL eBLAST
Showcase your company’s app that the roofing community needs 
to be aware of.  eBlasted to subscribers.

JUNE
WESTERN STATES SHOW ISSUE
Western States: June 11-13, Las Vegas, NV                                                                      

TOOLS AND EQUIPMENT SPECIAL eBLAST
Showcase your company’s tools and equipment in print, in our 
eNewsletter and eBlasted to subscribers.

RoofingContractor

2017 
Editor’s 
Choice

JULY 
CASE STUDIES
Buy a full-page ad in the July issue, and you’ll get a FREE Case Study 
next to your ad. Give detail for purchasing decisions, support the 
selling points or highlight your company’s success stories!

AUGUST
TOP 100
The Top 100 Roofing Contractors is one of our most high-profile 
issues. Include an ad to congratulate your customers listed in 
the Top 100.

PRODUCT AND LITERATURE SHOWCASE Highlight 
your product or catalog item in a 1/8-page, four-color space.

casestudy2015

34
 RoofingContractor.com  ::  July 2015

Duro-Last
A Revitalized Solar Roof for San Francisco’s Davis Symphony Hall

S
an Francisco has long been known as a center for culture 

and the performing arts. Showcased by its War Memorial 

Opera House, considered the last Beaux Arts building con-

structed in the United States, this legacy continued with construc-

tion of the adjoining Louise M. Davies Symphony Hall. Opened in 

1980 and renovated in 1992, 

its modern design was a col-

laboration of architects and 

acoustical engineers working in 

concert to create an intimate 

environment to enhance the 

music of the San Francisco 

Symphony and the beauty of 

the structure itself.

Recently, the San Francisco 

Public Utilities Commission 

(SFPUC) determined that 

installing a photovoltaic (PV) 

solar system on Davies Sym-

phony Hall would benefit 

the people of San Francisco. 

The SFPUC retained engi-

neering consultant AEPC of 

San Ramon, Calif., to design 

the PV solar system for the 

25,000-sqaure-foot roof.

In addition to AEPC, the 

project team for the roof revi-

talization and PV solar system 

installation included Technical 

Roof Services (TRS) of Con-

cord, Calif., and Fidelity Roof 

Company of Oakland, Calif., 

a Duro-Last® Certified Elite 

Contractor.

Moisture Issues Necessitated New Game Plan

Initially, the installation of a rooftop solar-energy system seemed 

to be straightforward. However, upon further inspection, significant 

moisture issues were discovered in the underlying roof insulation, 

contributing to deteriorating conditions in the 14-year-old tar and 

gravel roof.

To further assess the roof’s condition, AEPC brought in Techni-

cal Roof Services (TRS) to conduct a more thorough evaluation. 

According to Venk Mani of AEPC, “We knew the roof had some 

leaks and wanted to correct any problem areas before the solar pan-

els were installed. Our goal was to ensure that the roof could last 

the life of the solar array, or a mini-

mum of 25 years.”

Presenting the Options to 

Ready Roof for PV Solar

Dregger presented the two avail-

able options to the SFPUC: either 

tear off the current roof and install 

a new one, or overlay the existing 

roof with a new membrane. After 

careful consideration, the SFPUC 

opted to re-cover the existing roof 

since replacing the old roof with 

a new one would take longer and 

interfere with the symphony’s 

rehearsal and performance sched-

ule. After evaluating the available 

membrane alternatives, Dregger 

recommended a white 60-mil-thick 

thermoplastic PVC roof system 

from Duro-Last Roofing.

Material Prefabrication 

Expedited Installation 

Prefabrication was another 

advantage of the Duro-Last Roof-

ing System. The membrane was 

prefabricated into 22-foot-wide 

rolls, reducing the application time 

and onsite welding. In addition the penetration flashings, parapet 

wall membrane, membrane curbs, solar hold down boots and other 

related roof materials were all custom fabricated at the factory. This 

not only assured installation accuracy at changes in plane on the 

roof, such as projections, curbs, drains, perimeters and abutting 

walls, but of equal importance was Fidelity Roof Company’s ability 

to expedite the installation process and meet critical deadlines.

To read the entire article, visit www.duro-last.com/marketing.

“Duro-Last” and the “World’s Best Roof”are registered marks owned by Duro-Last, Inc.

“Oscoda Plastics” is a registered mark owned by Oscoda Plastics, Inc.

Reduce-Recycle-Reimagine_SUS_9.9.14_1

Reduce, Recycle, Reimagine.

Duro-Last® was founded on the idea of prefabrication, which greatly

reduces scrap on the job site and makes roof installations much

quicker. Later on, our founder, John R. Burt, created Oscoda Plastics®

to make resilient flooring out of manufacturing scrap. Recycling is 

just as important to us today – last year alone, Duro-Last recycled 

3.5 million pounds of PVC.

Sustainability 

without compromise.
Visit duro-last.com

or call to find out more.

800-248-0280

Reduce_FP-RoofingContractor.qxp  1/19/15  2:27 PM  Page 1
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SEPTEMBER
BEST OF SUCCESS
Sponsor the conference giving contractors real world business tips. 
Includes a full-page ad in the Handbook given to all attendees. 

NEW PRODUCTS SPECIAL eBLAST: 
Showcase your company’s new products. eBlasted to subscribers.

NOVEMBER
ROOFING CONTRACTOR OF THE YEAR
The Roofing Contractor of the Year is profiled in our November issue. 
Nominate a contractor that employs industry best practices, takes care 
of its employees and excels at quality workmanship and customer 
satisfaction.

PRODUCT & LITERATURE SHOWCASE
Highlight your product or catalog item in a 1/8-page, four-color space.
2018 CALENDAR POLYBAGGED
Monthly sponorships available

DECEMBER
ROOFING RESOURCE
Our annual Directory — referenced year-round.

FREE BASIC LISTING FOR 2017 ADVERTISERS

2016

O F  T H E  Y E A R

The Premier Magazine for Commercial and Residential Roofi ng & Insulation
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ROOFING   RESOURCE

 

W
elcome to Roofing Contractor’s 

Roofing Resource, the 

definitive source for 

information about roofing manufacturers, 

distributors, trade shows, products, trade 

names and other resources. The print 

edition of this handy buyers guide features 

QR codes that connect you immediately 

to companies’ information via a smart 

phone. You can get the free app at 

http://freeqrcodetracker.com

The fully searchable database is 

also online at http://roofingresource.

roofingcontractor.com. The interactive 

buyers guide allows you to find product 

and company information at any time all 

year round. To search for companies in 

your area, simply enter a zip code. You can 

also search by company name or conduct 

an advanced search to look for specific 

products. Just click the column headers to 

sort the list to your preference, and you 

can modify the search by city, state, zip 

code or radius. 

To view more information about a 

specific company, simply click on the 

company name and the complete listing 

appears on the right hand side. You can 

view a full-page listing by clicking “Full 

Screen View” and print the listing page 

for reference. Premium listings with 

the star designation include spec sheets, 

photos, videos and more. 

The layout is easy to navigate since 

everything appears on one page, and it’s also 

iPad friendly. Check it out today at http://

roofingresource.roofingcontractor.com. 

If you would like your company to be 

listed in next year’s Roofing Resource, 

please e-mail Publisher Jill Bloom at 

bloomj@bnpmedia.com or visit http://

roofingresource.roofingcontractor.com 

and click the appropriate link under the 

heading “List Your Company.”

For more information about the directory 

or to update your listing, please contact 

Lauren Hernandez at 248-244-6489 or 

hernandezl@bnpmedia.com.
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OCTOBER
WHAT’S IN YOUR TRUCK?
We’re taking a look at what is and what should be in every roofing 
contractor’s truck to get the job done.

YOUNG GUNS

Each Month Roofing Contractor Brings You a New Advertising Opportunity!
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ABC Supply 

Co. Inc.

Finding New Ways to Better Serve Roofing Contractors

For more than 30 years, ABC Sup-

ply has delivered the high-quality 

products and expert service that 

make it easier for contractors to grow 

their businesses. As the largest whole-

sale distributor of roofing in the United 

States and one of the nation’s largest 

distributors of siding, windows and 

other select exterior building products, 

ABC constantly finds new ways to bet-

ter serve customers.

ABC Supply’s commitment to con-

tractors starts with a team of more than 

9,000 associates, all specially trained 

to tackle even the most challenging 

jobs with proven solutions. From mate-

rial selection, to order placement and 

delivery, associates consistently deliver 

accurate, seamless service from start 

to finish. This dedication was recently 

honored with ABC’s ninth Gallup Great 

Workplace Award, which recognizes 

organizations with the most enthusias-

tic and committed workforces. It is one 

of only three companies in the world to 

have earned the honor every year since 

the award’s inception in 2007.

To complement the expert support 

provided in-store, ABC Supply recently 

introduced a new online program that 

provides access to ABC’s products and 

pricing 24/7. ABC Connect allows con-

tractors to build material lists, create 

estimates and submit orders in real 

time, whether they’re working from the 

office, at home or from a jobsite. Cus-

tomers can keep their businesses mov-

ing when and where it is convenient for 

them—not just during normal business 

hours. 
ABC Supply is focused on giving 

customers unique tools that help them 

save time and money. ABC’s Freedom 

Programs provide value-added market-

ing services that allow contractors to 

get the word out about their businesses 

through targeted mail, websites, mar-

keting starter kits, job site signs or in-

home finance. 

Solution Centers in ABC branches 

feature comprehensive product dis-

plays, making them an ideal place for 

contractors to review projects and 

samples with their customers. ABC 

Supply partners with industry-leading 

manufacturers to carry an assortment 

of roofing materials for low-slope and 

steep-slope applications. ABC also car-

ries a wide variety of siding, windows, 

doors, gutters and 

rainware and decking 

and railing products.  

The ABC Supply 

Catalog Division 

offers more than 

6,000 high-quality 

tools and specialty 

items, including hand 

and power tools, 

fasteners, caulks, 

sealants, ventilation, 

safety equipment, 

apparel and acces-

sories.
With more than 

600 locations nation-

wide, ABC Supply 

provides easy access 

to the support, prod-

ucts and expertise 

customers can’t find 

anywhere else. In 2016 and beyond, 

ABC plans to continue its service area 

expansion to become an even stronger 

and more convenient partner to con-

tractors.  
Visit www.abcsupply.com for more 

information about ABC Supply or to 

find a branch nearby.

0116_spotlights.indd   32

12/14/15   3:02 PM

DOWNTIME ISN’T 

IN YOUR VOCABULARY.

Call your local ABC Supply branch to learn how to get started with ABC Connect.

E x t e r i o r  R e m o d e l i n g  V i s u a l i z e r

America’s leading full-service supplier of exterior building products.

© 2016 ABC Supply Co. inc.

Your job doesn’t � t into a 9 to 5 workday. We know the information you need to turn around estimates 

isn’t always available when you need it—until now. With ABC Connect, through our new technology 

solutions, you can visualize, estimate and order online with ease whenever it’s convenient for you.

14970 AccuLynx_Roofing Contractor-8.125x10.875.indd   1

12/3/15   7:46 PM
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Roofing Contractor online ad options
43,016 average 

unique browsers!*

 
HOMEPAGE AND SUBPAGE 

ADVERTISING OPTIONS

300 x 250

M
ED

IU
M

 R
EC

TA
NG

LEAD TYPE DESKTOP TABLET MOBILE
SUPER LEADERBOARD 970 X 90 728 X 90 320 X 50

RECTANGLE AD 180 X 150 180 X 150 180 X 150

MEDIUM RECTANGLE 300 X 250 300 X 250 300 X 250

MOBILE BANNER 320 X 50 320 X 50 320 X 50

HALF PAGE 300 X 600 300 X 600 300 X 250

AD TYPE DESKTOP TABLET MOBILE
SUPER LEADERBOARD 970 X 90 728 X 90 320 X 50

SKYSCRAPER 160 X 600 160 X 600 300X 250

MEDIUM RECTANGLE 300 X 250 300 X 250 300 X 250

ARTICLE SPONSORSHIP AD 180 X 150

Home Page Display Ads

Sub Page Display Ads

970 x 90
SU

PE
R 

LE
AD

ER
BO

AR
D

300 x 600 160 x 600

H
AL

F 
PA

GE

SK
YS

CR
AP

ER

optimized for all devices

optimized for all devices

*December 2016 BPA Brand Report (20,674 print + 4,236 digital) **Publisher’s Own Data
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HOME PAGE HOME PAGE HOME PAGE

Roofing Contractor online ad options
RICH MEDIA

AD TYPE DESKTOP TABLET MOBILE DISPLAYS ON
FLOATING AND INTERSTITIAL 800 X 600 768 X 768 320 X 250 HOMEPAGE

SLIDER 950 X 90 728 X 90 320 X 50 HOMEPAGE

BILLBOARD 970 X 250 728 X 90 320 X 50 ALL INTERIOR PAGES

PUSHDOWN 970 X 90 728 X 90 320 X 50 ALL INTERIOR PAGES

FILMSTRIP (5 PANELS) 300 X 600 300 X 600 320 X 50 ROS

EXPANDABLE LEADERBOARD 728 X 90 728 X 90 320 X 50 ROS

EXPANDABLE WIDE SKYSCRAPER 160 X 600 160 X 600 300 X 250 ROS

Rich Media Options

FLOATING AD & INTERSTITIAL BILLBOARD FILMSTRIP

optimized for all devices
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ADDITIONAL OPTIONSTOPIC PAGE SPONSORSHIP

1.    Medium Rectangle
 300 x 250 
 Placed on one main topic page (ex: safety or low-slope)
 
2.  Left-Side Wide Skyscraper
 160 x 600 pixels on (multiple) related article pages

• Steep Slope  • Low Slope
• Safety   • Technology
• Sustainability

• Photo Gallery (R.O.S.)
• Video Player Module
• Podcast Player Sponsorship
• Exclusive homepage positioning
• Shows product name, teaser and photo
• Includes leaderboard ad on Product of the 

Month landing page

• Expand your impressions and reach to 
RoofingContractor.com visitors as they 
move around the web! Ask your sales 
representative for more information on 
what retargeting can do for your business.

• Select a set of keywords that align with your 
products or services. When a visitor searches 
that keyword or reads content tagged to that 
keyword your ads appear adjacent to the 
content for maximum impact.

An ad package for targeted editorial topic includes:

Most Popular Topic Pages:

Media Center Options

Retargeting 

Keyword Sponsorship 

*Publisher’s own data

Why Sponsor a 
Topic Page?  

• Your audience is engaged and 

thinking about your market niche

 • Your audience easily connects 

your products to their specific 

business interests

Roofing Contractor online ad options

ADDITIONAL ONLINE 
OPPORTUNITIES

Exclusive Company 
Showrooms 

A dedicated company landing 
page on topic pages. Includes:

• Logo
• 4/c photo
• 500 word description
• Outbound links

1

2
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NATIVE ADVERTISING

LEADERBOARD

H
A

LF
-P

A
G

E 
W

ID
E 

SK
YS

C
R

A
PE

R

CONTENT PAGE NATIVE ADVERTISING PACKAGE
Package includes publishing one piece of your high-quality editorial labeled as “Sponsored 
Content” on all of the following Roofing Contractor channels:

1 Exclusive Website Content Page
• YOUR supplied content (article and/or multimedia) labeled as “Sponsored Content,” presented with your logo and 
company description, on Roofing Contractors’s website
• YOUR leaderboard, medium rectangle and two skyscraper ads will appear on the content page
• YOUR Twitter widget or custom video player
PLUS:
• Content page includes any related content tagged to your company (articles, products, events, directories) 
• Social media icons make it easy for readers to share your content
• Content appears in keyword searches on www.RoofingContractor.com
• Includes comments section for registered users

Push Your Content Through Roofing Contractor’s Online Editorial Channels

eNEWSLETTER

HOME PAGE

B

A

3

4

eNewsletter Content Box Ad
•  Content highlighted in Roofing Contractor’s semi-monthly eNewsletter delivered to 16,143* recipients
•  Links to your exclusive content page
•  Content labeled as “Sponsor Content” with your logo
•  Leads available upon request

Social Media
•  Sponsor content will be shared on Roofing Contractor’s Facebook and Twitter pages, using your unique, customized hashtag

2 Featured on RoofingContractor.com Home Page
•  Remains in a premium position in the third column, Run-of-Site for 30 days
•  Labeled as “Sponsored Content” and featured alongside trusted editorial reaching about 80,693* average page 
impressions per month
•  Links to your exclusive content page

*Roofing Contractor December 2016 BPA Report



13

 RC 2017 Integrated Media Planning Guide

 

eNEWSLETTER

*December 2016 BPA Brand Report  **Reader Preference and Profile Study 

1.    Top Leaderboard (728 x 90 pixels) 
   Use leaderboard ads to increase 

awareness of your company, and 
announce new products and events. 

2.  RC TV Video Sponsor
       We name your company as the sponsor 

while displaying your logo.

3. Additional Leaderboard 
 (728 x 90 pixels)

4.   Product Highlight, eProducts and 
Text Ads

  Ad includes 100 words of text plus a photo 
and hotlink. Perfect for a new product 
release or to highlight an existing product.

5.  Video Ad
 

6.   Medium Rectangle (300 x 250) 

7.  Rectangle/Article Sponsor (180 x 
150) (not shown)

8.   Mobile Banner Ad (320 x 50) (not   
       shown)  

DIDYOUKNOW? More than 50% of RC magazine subscribers are not eNews subscribers.** Make sure to reach both audiences with your ads! 

1.

3.

2.

4.

5.

6.

Highlight Your Company to an Average of 16,239*

MONTH DEPLOYS

JANUARY Jan. 5th

Jan. 19th

FEBRUARY Feb. 2nd

Feb. 16th

MARCH March 16
March 30

APRIL April 6th

April 20st

MAY May 4th

May 18th

JUNE June 1st

June 12th  (WSRCA Day 1)

JULY July 6th

July 20th

AUGUST Aug. 3rd

Aug. 17th

SEPTEMBER Sept. 7th

Sept. 21st

OCTOBER Oct. 5th

Oct. 19th

NOVEMBER Nov. 2nd

Nov. 16th

DECEMBER Dec. 7th

Dec. 21st
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CUSTOM WEBINARS

POPULAR WEBINAR TOPICS INCLUDE:
• Safety as a Profit Center
• State of the Industry
• Coaching Your Sales Team     
• Reaching Customers in a Digital Age
• Create a Company Culture that Reinforces Success  
• OSHA Compliance
• Improving Your Service and Maintenance Department
• Top 100 Contractors

*December 2016 BPA Brand Report

A Virtual Lunch-and-Learn: Generate Leads While Educating Industry Decision-Makers

WEBINAR PACKAGE
MARKETING CAMPAIGN
Multiple promotional marketing efforts 
including:
• Ads on www.roofingcontractor.com
• Magazine ads in Roofing Contractor 
(as schedule permits)
• Ads in Roofing Contractor’s 
eNewsletter
• Dedicated registration page, plus 
confirmation and reminder emails
• Social media announcements

RECOGNIZED BRAND
•  Roofing Contractor will provide a 

recognized editorial representative to 
moderate the session

•  Assigned certified Webinar expert 
devoted to creating, managing 
and producing your Webinar with 
minimal effort on your part

INTERACTIVITY
•  Live polling, Q&A and exit survey to gather 

feedback from attendees
• Social media integration
•  Moderated chat for back-and-forth 

communication
•  Screen share tool to demonstrate product 

benefits and applications*

• Webcam video integration*

ARCHIVED EVENT
•  Posted online at  

www.RoofingContractor.com for one 
year with 24/7 accessibility

• Two follow-up emails to the   
    registration list

QUALITY LEADS
• Leading subscriber databases help ensure quality 
registration
• Receive high-quality registration leads with 
demographics
• Polling, Q&A and survey reporting results

COMPREHENSIVE STAT REPORT

WEBINAR BENEFITS
• Establish your brand as a thought leader
• Receive qualified registration leads with demographics
• Engage a captive audience with Q&A sessions, polling and survey reporting
• You choose the topic and the speaker



15

 RC 2017 Integrated Media Planning Guide

CONTENT BLAST & 
LIST RENTAL

CONTENT BLAST
Position yourself as an industry thought 
leader by sending your own proprietary 
editorial or educational content in a 
highly engaging media format. A Custom 
eNewsletter is an exclusive opportunity 
for your content to be cobranded with 
Roofing Contractor, a trusted brand, which 
can improve deliverability and increase 
open rates. Ask about maximizing lead 
generation with open, click and lead 
options.

PROFILE OF  
ROOFING CONTRACTOR SUBSCRIBERS*

*Publisher’s Own Data

SUBSCRIBER LIST RENTAL
The most powerful, responsive list of roofing contractors and 
professionals is just a call away. Complement your advertising 
program and introduce new products by renting Roofing Contractor’s 
exclusive subscriber list. Please contact a sales lead expert:

Jill Bloom
bloomj@bnpmedia.com
Ph: 313.570.7157

Marcia Wright
wrightm@bnpmedia.com
Ph: 925.600.8571

• Kevin Collopy, 
kevin.collopy@infogroup.com, 
Ph: 402.836.6265

Residential
73.1%

Commercial
75.9%

57
Both

Reach a Targeted Community of Roofing Contractors & Industry Professionals 
and Get High Quality Leads!

Liz Obloy
Obloye@bnpmedia.com
Ph: 248.244.6423

• Michael Costantino,  
michael.costantino@infogroup.com,    
Ph: 402.836.6266
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*December 2016 BPA Brand Report (20,674 print + 4,326 digital)   **Publisher’s Own Data

DIGITAL EDITIONS

•  SPONSOR DIGITAL EDITIONS
    Includes opposite cover position, skyscraper ad, linked logo in the 

navigation bar and logo in the print Web Table of Contents

•  GENERATE LEADS
   Insert a reply card for readers to send their contact information to you.   

•  CAPTURE ATTENTION
    The Digital Edition includes options to make your ad stand out:
  • Index Tab • Blow-In Card • Belly Band

•  STREAMING MEDIA:
   Embed audio, video or flash animation to your ad. Video can start when 

the page loads, or click to play, or add a custom icon for readers to click 
and open video or audio.

Our Digital Edition is Emailed Every Month to 4,600* Opt-In 
Subscribers* and Archived for 12 Months on Our Website!
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BEST OF SUCCESS
CONFERENCE

Sponsorship of the event not only includes a variety of 
additional marketing platforms in which your company will 
gain exposure, but also 10 complimentary tickets to attend 
Best of Success for your contractors and/or members of your 
company!  

Don’t miss out on this invaluable opportunity to meet with presidents, 
CEO’s, owners, residential/commercial contractors, project, production and 
operation managers, foremen and more from the roofing industry!

                                                         

Best of Success is an innovative conference that brings in roofing industry professionals 
from all over the country.  By becoming a sponsor of the event you will gain opportunities 
for increased exposure to your target market. Your company will gain ample face-to-face 
networking time with your target audience in a fun and relaxed setting, which is perfect 
for establishing and maintaining long-lasting business relationships. 

The Premier Magazine for Commercial and Residential Roofi ng & Insulation

   DECEMBER 2015
ROOFINGCONTRACTOR.COM

INSIDE: 2016 ROOFING RESOURCE The Industry’s Premier 
Buyers Guide PG 57

BEST OF 
SUCCESS 
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W
elcome to Roofing Contractor’s 

Roofing Resource, the 

definitive source for 

information about roofing manufacturers, 

distributors, trade shows, products, trade 

names and other resources. The print 

edition of this handy buyers guide features 

QR codes that connect you immediately 

to companies’ information via a smart 

phone. You can get the free app at 

http://freeqrcodetracker.com

The fully searchable database is 

also online at http://roofingresource.

roofingcontractor.com. The interactive 

buyers guide allows you to find product 

and company information at any time all 

year round. To search for companies in 

your area, simply enter a zip code. You can 

also search by company name or conduct 

an advanced search to look for specific 

products. Just click the column headers to 

sort the list to your preference, and you 

can modify the search by city, state, zip 

code or radius. 

To view more information about a 

specific company, simply click on the 

company name and the complete listing 

appears on the right hand side. You can 

view a full-page listing by clicking “Full 

Screen View” and print the listing page 

for reference. Premium listings with 

the star designation include spec sheets, 

photos, videos and more. 

The layout is easy to navigate since 

everything appears on one page, and it’s also 

iPad friendly. Check it out today at http://

roofingresource.roofingcontractor.com. 

If you would like your company to be 

listed in next year’s Roofing Resource, 

please e-mail Publisher Jill Bloom at 

bloomj@bnpmedia.com or visit http://

roofingresource.roofingcontractor.com 

and click the appropriate link under the 

heading “List Your Company.”

For more information about the directory 

or to update your listing, please contact 

Lauren Hernandez at 248-244-6489 or 

hernandezl@bnpmedia.com.
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“We love the interaction with successful roof-
ers; it was very helpful for us as we are trying to 
grow our business.” – 2016 Sponsor

“The networking with movers and shakers 
from the entire industry made this a very good 
event.” – 2016 Sponsor

 
Sept. 2017

Location, TBA
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TICKET TO THE SHOW -
THE POCKET GUIDE
Ad Close Date: November 9

Includes Pre-Show Coverage, Tipped into the January 
Issue of Roofing Contractor, Distribution at the Show.

Our Show Dailies and eShow Dailies are the best way to take your industry presence a step further at IRE. Use all three platforms to deliver 
your message to 25,000 BPA-Audited subscribers* and more than 9,000 show registrants!***

ONSITE SHOW 
DAILIES
Two official International Roofing 
Expo Show Dailies will be 
published during IRE 2017.

eSHOW DAILIES
The Onsite eShow Daily eblasts all three mornings during IRE to both Roofing 
Contractor subscribers and show registrants.

LOOKING FOR MORE?

 Orlando, Florida • Orange County Convention Center

FEBRUARY 22-24 • 2012

rc1211_TTSv2.indd   1

11/30/11   9:59 AM

WEDNESDAY, FEBRUARY 17 

I
t’s no secret that when it comes to fun desti-

nations, Orlando ranks at the top of the list. 

Beyond the promise of amusement parks, 

fine cuisine, museums, galleries and beautiful 

weather, the roofing industry will find plenty of 

opportunities to network, view new products, 

hone their trade skills — and have some fun 

during the 2016 International Roofing Expo®

(IRE), Feb. 17-19.

“The 2016 IRE provides roofing professionals 

an exceptional opportunity to see, touch and 

feel new products, attend exceptional educa-

tional sessions and network with peers,” said 

Tracy Garcia, director of the IRE. “In just three 

days, you’ll have access to all the latest prod-

ucts, services, technologies, equipment, educa-

tion and innovations driving the industry.”

A few highlights of this year’s event at the 

Orange County Convention Center include: 

On the Show Floor

With more than 500 companies exhibiting, 1,100 booths 

and 16 hours of exhibit time, contractors will find a wide 

range of multi-dimensional products, services and technolo-

gies — all designed to help them stay competitive, profitable 

and strong.

On display will be products to help roofing contractors 

profit: gutters, insulation, ladders, coatings/adhesives, sid-

ing, built-up roofing, fasteners, TPO, machinery equipment/

tools, EPDM, metal roofing, modified bitumen, roof/decking 

materials, PVC, roof pavers, walkways/ballast, shingles, 

skylights, slate, spray polyurethane foam, tile, vapor retard-

ers, ventilation, waterproofing, and much more.

The Tool Zone is a brand new area of the show floor 

that will spotlight innovative companies providing hand 

and power tools used daily on jobsites. Contractors will 

also discover new trends and products designed to expand 

productivity — with many tools available for 

purchase on site.     

Find exactly what you need in the 

Product Showcase to keep your business 

on the cutting edge. There you can see, try 

and compare the latest products in the 

following categories: new, sustainable, 

safety and made in the U.S.A. A panel of industry experts 

will select the “Best New Product” and “Best Sustainable 

Product” based on innovation, productivity and cost-effec-

tiveness — it’s like the Oscars for new roofing products!

Stop by the Metal Marketplace on the show floor and 

discover cutting-edge manufacturers supplying creative and 

innovative metal products, designs, building concepts, tools 

and services. If metal is your specialty, you will find what 

you need here. The Metal Marketplace is sponsored by Metal 

Roofing Magazine. 

In the Business & Technology Pavilion, contractors will 

find the latest correlating products and services, while meet-

ing the suppliers that will help them select the right trends 

for keeping sales up all year long.

Learn tricks and tips from Equipter, OMG and Tremco as 

they present Exhibitor Product Clinics of their products, 

equipment and materials. Presented daily right on the 

show floor in a small group setting, this showcase 

gives an up-close look at the products and ser-

vices they offer.

Find new products, meet new exhibitors 

and take a chance at winning $2,000 cash 

by participating in the Treasure Quest 

game. Follow the map to each 

of the participating booths to 

receive an official stamp on 

Booth 1603

VISUALIZE.

ESTIMATE.

ORDER.

16112 IRE Corner Flag.indd   1

1/8/16   2:51 PM

RC02164ABC_IRE_cc_bothdays.indd   1

1/11/16   12:02 PM

www.RoofingContractor.com

The International Roofing Expo® Takes 

Over Orlando

The ‘Happiest Place on Earth’ Serves as the Backdrop for IRE 2016  By Kim Hamilton  2016 IRE SHOW DAILY

Wednesday, Feb. 17, 2015          

 
7:45 a.m. - 9:45 a.m.

WE01   Challenger Selling- Messages 

 Your Customers Will Never Forget!

WE02 Profi ting Through the Integration 

 of Solar into Your Roofi ng 

 Business

WE03 Changing Your Safety Culture 

 Through Voluntary Protection 

 Programs (VPP)

WE04    Things Your Accountant Didn’t 

Tell You; Are You Missing Out On 

Profi t?

WE05    Goodbye Traditional Marketing; 

Hello to Marketing that Works for 

Contractors!

WE06  Performance of Selected 

Secondary Sealing Strategies in 

Resisting the Entry of Wind Driven 

Rain (Steep Slope)

WE07  NRCA Technical Operations 

Committee: Technical Programs 

and Issues

9:45 a.m. 

KEYNOTE - Miracle on Everest 

11:00 a.m. - 5:00 p.m. 

Exhibits Open

11:00 a.m.

LB  National Roofing Legal Resource 

Center Luncheon Program   

5:30 p.m. 

WEWP   Welcome Party

11:20 AM CLASS:

NEW INSTALLATION TECHNIQUES FROM A

PROVEN MEMBRANE – JM EPDM

 

1:45 PM CLASS:

COOL ROOF TRENDS AND SOLUTIONS 

BOOTH 1736

see page 6 for more detailsPeyton at IRE

productivity — with many tools available for 

purchase on site.     

Find exactly what you need in the 

Product Showcase to keep your business 

on the cutting edge. There you can see, try 

and compare the latest products in the 

following categories: new, sustainable, 
continued on page 6

rc0216_IRESSD_day1_LIVE.indd   1

2/16/16   4:38 PM

ONSITE SHOW DAILY PRICING 
(PRINT VERSION)

PR 
Exhibiting at IRE? Send us a 50-word write-up, a photo and your booth number 
and, as space permits, we will include it in our Show Daily Product RoundUp. 
Send product releases to Editor Art Aisner (aisnera@bnpmedia.com) or call 
248-244-6497 for more information. The deadline for entries is Jan. 20, 2017. 

IRE SPECIAL PRODUCT SECTION 
1/8 page ads (supply 4.125” x 2.5” ad or submit 75 
words, image and contact information) $875 gross

*December 2016 BPA Brand Report   **Publisher’s Own Data

ONSITE SHOW DAILIES
2017 International Roofing Expo - March 1-3, Las Vegas

ONSITE eSHOW DAILY eBLAST SPONSORSHIP PRICING (GROSS): 
 • Main Sponsor (banner ad) -  $9,675 total for all three days or $4,040/day 
 • Exhibitor List  (logo) - $1,940 - two available 
 • Schedule of Events (logo) - $2,425 - one only 
 • Industry News (banner ad) - $1,940 - one only  
 • New Products (banner ad) - $1,940 - one only  
 • Weather Sponsor (logo) - $2,425 - one only
 • Video - $3,955 for all three days or $2,545/day

IRE VIDEO OPPORTUNITIES
We shoot, edit and eBlast post-show to 10,000 subscribers.
Custom Booth Tour Video (2-3 minutes): $5,531 gross
Custom One-question Product/News Video (1-2 minutes): $1,864 gross
Supplied 2-minute video: $1,030 gross

Belly Band, Bound-In Inserts or Bag Sponsorship: consult publisher

Front Cover Corner Cut: $4,600
(must have full-page ad inside) 

Weather Sponsor- $2,445
Schedule of Events- $2,445

Cover 2 (4-Color Only):  $8,555
Cover 3 (4-Color Only):  $8,555
Cover 4 (4-Color Only):  $10,090

B/W 2-Color 4-Color

Ad Size Gross Gross Gross

Tabloid $5460 $6190 $7140

Junior-page $4560 $5295 $5295
2⁄3 Page $3995 $6300 $6395
1⁄2 Island $3640 $4385 $5180
1⁄3 Page $2360 $3085 $3995
1⁄4 Page $1795 $2540 $3455
1⁄2 Page $3640 $4195 $5155
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ROOFING RESOURCE

MAKE SURE YOUR COMPANY’S SALES MESSAGE IS SEEN ALL YEAR LONG IN 
ROOFING CONTRACTOR’S 2018 ROOFING RESOURCE - OUR ANNUAL BUYERS GUIDE

PREMIUM PLUS LISTING 
INCLUDES:
•  Entire page dedicated to your company 

(online)
• Boldface (in print and digital)
• Hotlinks to your email and website
• Color Logo (in print, digital and online)
•  Premium positioning and designation 

online
•  Three manufacturer product photos with your 

logo (in print, digital and online)
• Social Media linked icons (online)
• Up to three Product Brochures (online)
• Video (online)
• Your listing is fully search-able online 
for 12 months!

TAB DIVIDER PAGES
Gain exposure with this full page, four-color ad on 80 lb 
stock that divides the manufacturing, product and distributor 
sections. Limited availably! First come, first-serve!

UPDATE YOUR LISTING ONLINE
Please contact Karen McConnell at mcconnellk@bnpmedia.com 
for your custom login information. 

Go to roofingresource.roofingcontractor.com for expanded online listings.

64 
       Roofi ngContractor.com  ::  December 2014

MANUFACTURERS

JGerard955 Columbia St.Brea, CA  92821inspireorders@tapcoint.com

www.gerardusa.com

Scan this code for
more company info!

Giuffre Bros Cranes Inc.
6635 S. 13th St.Milwaukee, WI  53221-5248

(414) 764-9200; Fax: (414) 764-8180

tproctor@giuffre.com
www.giuffre.comGlobalShield Inc.

320 Northpoint Pkwy., Ste. Q

Acworth, GA  30102
(770) 974-2499; Fax: (770) 974-2733

info@globalshield.us
www.globalshield.usGMX Inc.9105 Way Ave.Cleveland, OH  44105

(216) 641-7502; Fax: (216) 641-7055

www.gmxwaterproofing.comGolden Rule Fasteners Inc.

P.O. Box 781178, 5290 Hwy. 229 S.

Tallassee, AL  36078
(334) 283-4030; Fax: (334) 283-4032

grfast@centurytel.net
www.goldenrulefasteners.com

Goss Inc.1511 Wm. Flynn Hwy., Rte. 8

Glenshaw, PA  15116-2301
(412) 486-6100; Fax: (412) 486-6844

www.gossonline.com

Grace Construction Products

62 Whittemore Ave.
Cambridge, MA  02140
(866) 333-3SBM x3726
waterproofing@grace.com
www.graceresidential.comGraco Inc.P.O. Box 1441Minneapolis, MN  55440

(877) 844-7226; Fax: (612) 623-6273

info@graco.comwww.graco.com

GSSI Sealants Inc.
3605 Willowbend, Ste. 575
Houston, TX  77054
(800) 288-9489; (832) 778-6400; 

Fax: (888) 947-4925; (832) 778-6401

info@gssisealants.com
www.gssisealants.com
Miguel Pena, SalesGuardian Fall Protection

26513 79th Ave. S.
Kent, WA  98032(800) 466-6385

Gutter Covers International

4111 Founders Blvd.
Batavia, OH  45103(800) 915-5888; (513) 797-5800; 

Fax: (513) 797-5200
info@guttertopper.com
www.guttertopper.com

GutterSupply.com, RainTrade Corp.

19 Skokie Valley Rd.
Lake Bluff, IL  60044
(847) 283-0006; (888) 909-7246; 

Fax: (847) 283-0007
info@guttersupply.com
www.guttersupply.com

✪Hapco Inc.390 Portage Blvd.
Kent, OH  44240(330) 678-9353; Fax: (330) 677-8282

ahelmick@hapcoinc.com
www.hapcoinc.com

Scan this code for
more company info!

Hayes International
1200 E. Cole, P.O. Box 667
Moundridge, KS  67107
(620) 345-6394; (800) 397-6394; 

Fax: (620) 345-6381
hayes@bradburygroup.com
www.bradburygroup.comHenry Co.999 N. Sepulveda Blvd., Ste. 800

El Segundo, CA  90245
(800) 486-1278http://us.henry.com

Home Depot Installed Products

www.homedepot.com

JHunter Panels15 Franklin St.Portland, ME  04101
(888) 746-1114; Fax: (877) 775-1769

info@hpanels.comwww.hpanels.com

Scan this code for
more company info!

HydroStop, a Quest Construction 

Products brand1465 Pipefitter St.N. Charleston, SC  29405
(843) 745-9600; (800) 739-5566; 

Fax: (843) 745-9602
info@quest-cp.comwww.hydrostop.comIB Roof Systems

2877 Chad Dr.Eugene, OR  97408
(800) 426-1626; Fax: (541) 302-6692

solution@ibroof.com
www.ibroof.com

Ideal Roof Solutions
26253 County Rd. 42
Wakarusa, IN  46573
(574) 862-6040; Fax: (574) 862-1134

IKO Mfg.235 W. South Tec Dr.
Kankakee, IL  60901
(888) IKO-ROOF; (815) 936-9600; 

Fax: (815) 937-5648
www.iko.com

improveit! 360130 E. Chestnut St., Ste. 200

Columbus, OH  43215
(614) 421-3360info@improveit360.com

www.improveit360.comIndustrial Vacuum Equipment

N7959 Birch Rd.Ixonia, WI  53036(800) 331-4832; (920) 261-1136; 

Fax: (920) 261-7117
sales@industrialvacuum.com
www.industrialvacuum.com

rc1214_man.indd   64

11/25/14   3:47 PM
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WHAT CAN          DO FOR YOU?

Join the Polyglass Q Rewards Program and earn points 

for all of your eligible Polyglass purchases! Points are good 

for travel, event tickets, brand name merchandise and 

more. No cost, no commitment, no catch — just our way 

of saying thanks!

Visit www.polyglassqrewards.com

Login: Your Email Address

Temporary Password: Polyglass

ENROLL BEFORE JANUARY 31, 2014  

GET 1000 BONUS POINTS!

PG_QRewards_Ad_8_375x11_125_RoofCon.indd   1

11/6/13   5:03 PM

RC12134Poly_tab.indd   1

11/13/13   10:00 AM
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2017 
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2018 ROOFING 
RESOURCE 

DEADLINESListing Close: Oct. 31, 2017Ad Close: Nov. 3, 2017
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MARKET RESEARCH

CLEAR SEAS RESEARCH
MAKING THE COMPLEX CLEAR
Your industry-focused market research partner — providing clear insights 
to complex business questions focused on:  

• Brand positioning
• Marketing effectiveness
• New product development
• Customer experience evaluations

Capturing feedback via quantitative surveys (online, phone, mail or 
in-person) OR qualitative experiences (one-on-ones, focus groups or 
bulletin boards); we present results that are easily understood, insightful 
and actionable.

GET STARTED NOW 
Contact Beth Surowiec at (248) 786-1619 or  
surowiecb@clearseasresearch.com.
 
www.clearseasresearch.com

myCLEARopinion 
YOUR CLEAR CHOICE FOR INDUSTRY SAMPLE! 

myCLEARopinion specializes in high-quality B-to-B industry sample, 
providing access to a unique and powerful audience of decision-makers 
for your research projects. Our industry expertise includes Architecture/
Construction/Maintenance, HVACR & Plumbing, Flooring/Floor 
Maintenance, Manufacturing & Logistics, Food Product & Development, 
Packaging and more!

GET STARTED NOW  
Contact myCLEARopinion at (248) 633-4930,  
info@myclearopinionpanel.com or www.myclearopinionpanel.com.
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SOCIAL MEDIA

Roofing Contractor’s Facebook Page

FACEBOOK POSTS
•  Your company message will be on RC’s Facebook profile

FACEBOOK PACKAGE
• Facebook Message- 100 words including your Facebook page 
address, an image and a link

FACEBOOK BOOSTED ADS
• Boost your Facebook message to gain even more exposure!

Roofing Contractor’s Twitter Widget

14,154*  
FOLLOWERS

3,139*  
LIKES

ROOFINGCONTRACTOR.COM 
TWITTER WIDGET
• Widgets let you display your Twitter 
updates on our home page, customized to 
include specific usernames or hashtags if 
desired. Includes Twitter page URL, hashtag, 
logo and 25-word description. 

TWEET PACKAGE
•  Tweets- 100 characters including your 

Twitter handle, one hashtag and link. 
(Link not included in 100 characters)

FacebookTwitter

*December 2016 BPA Brand Report

Roofing Contractor is the go-to source for 
successful roofing professionals, and now all 
of our content is made to-go with our new 
free mobile app!

Limited ad space is available.
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UNIQUE BENEFITS BEYOND THE RICH INTERACTION WITH 
YOUR PRODUCT: 
• Your IPs will be promoted through a targeted email to 16,239* industry professionals 
• Hosted for one year and equipped for embedding on your company website or Facebook page
• Designed by media professionals through our turnkey service
• Lead information and analytics of customer views

Unlike traditional press releases, Interactive Products are unique and interactive. They fuse the creative and story-
telling aspects of advertising with comprehensive product information and multimedia, including video.

INTERACTIVE PRODUCTS

CHOOSE FROM THE FOLLOWING INTERACTIVE PRODUCTS:
• Interactive Product Spotlight: The IPS highlights a client’s product OR content (case studies, white 
papers, etc.) in a scrolling or multi-page format
• Interactive Editorial Infographic: Editorial Infographic; content provided by our brand editorial staff 
• Conversion Infographics: Conversion of client infographic from their images/text, or directly from their 
own infographic

YOU CAN INCLUDE:
• Video + photos  • Product description
• Technical specs  • Testimonials, case studies and other supporting text/documents

GETTING STARTED:
• Reserve your Interactive Product Spotlight through 
your sales representative
• Send us your product media and our publishing team 
will custom-build your Interactive Product Spotlight, 
host it and promote it to our subscribers

“ORANGETAP CAN HELP YOU PLAN AND CREATE FRESH, UNPUBLISHED, INDUSTRY RELEVANT CONTENT EVERY SINGLE MONTH!”
• Blogs, articles, technical papers
• Press releases
• Case studies

CLICK HERE FOR SAMPLE

INTERACTIVE PRODUCT SPOTLIGHT

*December 2016 BPA Brand Report
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The only resource that deals with the technical aspects of building-enclosure design. Building Enclosure covers 
commercial, residential, industrial and institutional applications both above and below grade. Building Enclosure’s 
platforms reach a national audience of architects, engineers, consultants and designers, as well as building owners and 
facility managers.

Subscribe to our eNewsletter at 

www.ARWArchitect.com

Let the  

Light  
Shine in
Glass Products Bring  

Comfort to Patients
Weatherproofing the  

Building Enclosure

Achieving  

High-Performance Walls

CEU ARTICLE: 

Cool Roofs for  

a Hot Planet

Fall 2016

WEBINARS
Done live and archived,  Building 
Enclosure’s popular Webinar Series averages 
more than 871** registrants/leads for each 
event. These webinars offer attendees 
valuable AIA, RCI and/or GBCI CEUs.

• Show your educational leadership
•  Generate leads and receive a full reporting 

link on attendees
• Enhance your branding
•  Maintain year-round exposure with 

multiple branding opportunities and 
archived material

eNEWSLETTERS
Our popular electronic newsletter 
reaches more than 15,000** subscribers 
twice each month with informative news 
bytes. We also offer custom eNewsletters. 

PUBLICATIONS
Building Enclosure magazine is published three times 
a year. We distribute each issue at the leading industry 
trade shows including the International Roofing Expo, 
AIA and Greenbuild. The digital edition is eBlasted to 
15,000** architect professionals.

BUILDING ENCLOSURE ONLINE
Our websites have web-exclusive content including features, 
project profiles, news and new products.

BUILDING ENCLOSURE LIVE
Building Enclosure Live is a day long series of AIA CEU courses focused on the building envelope design including roofing, wall systems, 
waterproofing and more!

**Media Owner’s Data
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2017 AD SIZES

CLASSIFIEDADS
Classified ads are sized by column inch.
Width can be 1, 2 or 3 columns.
Height can be 1 inch up to 8 inches.
Each column is 2.25 inches wide.

Ad A: 1 column x 2 inches tall
Ad B: 1 column x 3 inches tall
Ad C: 1 column x 4 inches tall
Ad D: 2 columns x 2 inches tall
Ad E: 2 columns x 3 inches tall

A D

EC

B

Advertising Sales 
Coordinator
248.979.8137
Fax: 248.502.2122
McconnellK@bnpmedia.com

CONTACT 
KAREN MCCONNELL 
FOR ALL YOUR 
CLASSIFIED NEEDS

43/4" X 43/4" 21/4" X 97/8" 71/4" X 31/4" 31/2" X 43/4" 21/4" X 43/4"

FULL-PAGE
BLEED

8 3/8"  X   111/8"

LIVE AREA
71/8"  X  97/8"

FULL-PAGE SPREAD BLEED
161/2" X 111/8"

LIVE AREA
151/4" X 97/8"

FULL-PAGE SPREAD 
NON-BLEED
151/4" X 97/8"

FULL-PAGE
NON-BLEED
71/8" X 97/8"

43/4" X 97/8"

2/3-PAGE VERT.

31/2" X 97/8" 43/4" X 71/4"

1/2-PAGE
ISLAND

71/4" X 43/4"

1/2-PAGE
HORIZONTAL

1/3-PAGE
SQUARE

1/
3-

PA
GE

 V
ER

TI
CA

L

1/3-PAGE
HORIZONTAL

1/4-PAGE   
VERTICAL

1/
6-

PA
GE

VE
RT

IC
AL

1/2-PAGE
VERT.
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CONTACT INFO

RICK DAMATO
Editorial Director
770.246.3448
Fax: 770.840.9001
RickDamato@yahoo.com

WWW.ROOFINGCONTRACTOR.COM
2401 W. Big Beaver Rd., Suite 700

Troy, MI 48084
248.362.3700 • Fax: 248.362.0317

www.bnpmedia.com

ELIZABETH OBLOY
Northeast Sales Manager
248.244.6423
Fax: 248.244.3947
ObloyE@bnpmedia.com

JENNIFER NAGEL
Production Manager
248.619.6471
Fax: 248.244.2040
NagelJ@bnpmedia.com

COURTNEY DOBSON
Associate Editor
248.786.1233
Fax: 248.283.6593
DobsonC@bnpmedia.com

JILL BLOOM
Group Publisher
313.570.7157
Fax: 248.244.3949
BloomJ@bnpmedia.com

NICOLE ALTIZER
Art Director
248.786.1217
Fax: 248.244.3946
AltizerN@bnpmedia.com

ART AISNER
Editor
248.244.6497
Fax: 248.786.1365
AisnerA@bnpmedia.com

MARCIA WRIGHT
South and West Sales Manager
925.600.8571
Fax: 925.600.8574
WrightM@bnpmedia.com

KAREN MCCONNELL
Advertising Sales Coordinator
248.979.8137
Fax: 248.502.2122
McconnellK@bnpmedia.com

For additional information 
about our products and 

specifications, go to 
www.bnpSOLUTIONS.com.
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All Rates are Gross

BLACK AND WHITE 1X 3X 6X 12X 24X

FULL PAGE $8,188.00 $6,296 $6,199 $5,652 $5,031 

2/3 PAGE $6,371.00 $5,152 $5,095 $3,709 $4,324 

½ ISLAND $5,462.50 $4,474 $4,353 $4,031 $3,847 

½ PAGE $5,111.75 $4,134 $4,008 $3,887 $3,686 

1/3 PAGE $3,852.50 $3,301 $2,858 $2,605 $2,512 

¼ PAGE $3,237.25 $2,441 $2,294 $2,105 $2,047 

1/6 PAGE $2,495.50 $1,944 $1,811 $1,685 $1,622 

COLOR

FULL PAGE $10,735 $8,993 $8,752 $8,010 $7,533 

2/3 PAGE $9,258 $8,108 $7,786 $7,239 $6,889 

½ ISLAND $8,016 $7,142 $6,929 $6,423 $6,164 

½ PAGE $7,659 $6,831 $6,618 $6,107 $5,854 

1/3 PAGE $6,394 $5,894 $5,670 $4,951 $4,767 

¼ PAGE $5,290 $4,767 $4,750 $4,324 $4,065 

1/6 PAGE $4,790 $4,278 $4,198 $3,807 $3,577 

DISPLAY ADVERTISING

1X 3X 6X 12X 24X

COVER 2 $13,277 $11,483 $10,983 $10,034 $9,729 

COVER 3 $12,414 $10,459 $10,287 $9,102 $8,775 

COVER 4 $14,806 $13,524 $11,811 $10,689 $10,287 

BELLY BANDS (BNP PRINTED, FULL –RUN)….....................................$11,339.00
COVER, CORNER CUT….................................................................. $3,335.00
CALENDAR PAGE…........................................................................ $2,811.75
COLUMN SPONSORSHIP…............................................................. $2,006.75
COLUMN SPONSORSHIP – CONTRACTOR OF THE MONTH..................$3,634.00
PRODUCT & LITERATURE SHOWCASE – ADVERTISER RATE: ................$258.75
PRODUCT & LITERATURE SHOWCASE – NON-ADVERTISER RATE:........ $701.50
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All Rates are Gross

IRE SHOW DAILLIES B&W TWO-COLOR FOUR-COLOR

TABLOID $5,342 $6,055 $6,981 

TABLOID SPREAD $12,558 

JUNIOR PAGE $4,456 $5,187 $6,055 

½ PAGE ISLAND $3,559 $4,284 $5,187 

½ PAGE                                    $3,375 $4,106 $5,043 

1/3 PAGE $2,306 $3,019 $3,910 

¼ PAGE $1,760 $2,490 $3,375 

2/3 PAGE                                 $3,910 $4,640 $5,532 

COVER 2 OR 3 $8,372 

COVER 4 $9,867 

CENTER SPREAD SPONSORSHIP $5,658 

SCHEDULE OF EVENT SPONSOR $2,392 

WEATHER SPONSOR $2,392 

STICKY NOTE $3,324 

BAG SPONSORSHIP $5,192 

COVER, CORNER CUT $4,502 

PRODUCT SECTION $886 

IRE TICKET TO THE SHOW

FULL PAGE – COVER 4 $6,365 

FULL PAGE $4,663 

IRE ONSITE DAILIES

MAIN SPONSOR – ONE DAY $4,152 

MAIN SPONSOR – THREE DAYS $9,936 

EXHIBITOR LIST SPONSOR $1,995 

INDUSTRY NEWS SPONSOR $1,995 

NEW PRODUCTS SPONSOR $1,995 

SCHEDULE OF EVENTS $2,490 

WEATHER SPONSOR $2,392 
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All Rates are Gross

PREMIUM ADVERTISER REGULAR RATES

LEADERBOARD AD $1,346 $5,279 

MOBILE BANNER $569 $1,116 

PRODUCT OF THE MONTH $1,788 

MEDIUM RECTANGLE AD $1,064 $4,508 

RECTANGLE AD $753 $3,249 

RICH MEDIA $2,398 $5,635 

SLIDER $1,170 $5,635

SUPER LEADERBOARD $1,460 $5,738

BILLBOARD $1,580 $6,197 

PUSHDOWN $1,700 $6,656 

HALF PAGE $1,128 $5,750

FILMSTRIP $1,355 $6,900 

SKYSCRAPER AD $903 $4,600 

SUPPLIED VIDEO $1,167 $3,496 

MEDIA CENTER SPONSOR $2,116 $6,331 

TOPIC SPONSORSHIP $851 $2,536 

WHITE PAPER $851 

COMPANY SHOWROOM $2,116 $6,331 

REGISTRATION LOGIN PAGE $1,696 $5,083 

ARTICLE SPONSORSHIP $293 $851 

BLOG SPONSORSHIP $1,489 

SPECIAL SECTION SPONSORSHIP $2,191 

COUNTDOWN CLOCK $5,635 

NATIVE ADVERTISING $6,337 

NATIVE ADVERTISING EXTENSION $2,053 

DIGITAL ADVERTISING 

CO-BRANDED DEPLOYMENTS
CONTENT BLAST: WITH LEADS WITHOUT LEADS

1-5K $5,325 $3,335 

6-10K $6,659 $4,663 

11-15K $7,659 $5,664 

INTERACTIVE PRODUCTS 1-5K NAMES 6-10K NAMES 11-15K NAMES

INTERACTIVE PRODUCT SPOTLIGHT $7,860 $9,194 $10,143 

INTERACTIVE EDITORIAL INFOGRAPHIC- ADVERTISER $7,239 

INTERACTIVE EDITORIAL INFOGRAPHIC- NON-ADVERTISER $7,843 
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All Rates are Gross

RC ENEWS PREMIUM ADVERTISER REGULAR RATES

TOP LEADERBOARD AD $1,518 $4,548 

LEADERBOARD AD $1,300 $3,778 

TEXT ADS- 50 WORDS OR LESS $1,346 $3,778 

MEDIUM RECTANGLE $1,300 $3,778 

PRODUCT OF THE MONTH $1,627 $4,865 

RC TV SPONSOR $1,443 $4,336 

RC TV SPONSOR 3X $2,174 $6,509 

SMALL RECTANGLE $811 $3,232 

STREAMING VIDEO $1,627 $4,865 

SNEAK PEAK EBLAST SPONSOR $4,755 

eNEWSLETTER

SOCIAL MEDIA eMEDIA

LIVE EVENTS - BEST OF SUCCESS

SOCIAL STARTUP PLAN

FACEBOOK TWITTER

$615/EACH POST $288/EACH TWEET

$2,271/MONTH – 4 POSTS $1,846/MONTH – 8 TWEETS

$3,922/MONTH – 8 POSTS $2,271/MONTH – 2 MONTHS OF 4 TWEETS PER MONTH

$891/EACH 15 SECOND VIDEO $1,380/MONTH – TWITTER WIDGET- PREMIUM 
ADVERTISER

$1,323/EACH – 35 SECOND VIDEO $6,975/MONTH – TWITTER WIDGET- NON-PREMIUM 
ADVERTISER

$466/WEEK – CO-BRANDED WELCOME PAGE $1,225/MONTH - SPONSORED TWITTER BACKGROUND

$1,535/MONTH – CO-BRANDED WELCOME PAGE

BOOTH VIDEOS SHOT, EDITED, AND EBLASTED

1 MINUTE OR LESS $2,139 

2-3 MINUTES $3,565 

3-4 MINUTES $6,411 

PODCAST

CUSTOM, EXCLUSIVE $2,490 

MULTI-SPONSORED $834 

BEST OF SUCCESS $7,000 

BEST OF SUCCESS WEBINAR SPONSOR $2,000 

FACEBOOK/TWITTER CREATION CLIENT PROVIDES MATERIALS BNP MEDIA PROVIDES MATERIALS

$5,509 $9,942 

STATE OF THE INDUSTRY COLUMN SPONSORSHIP $12,110 

STATE OF THE INDUSTRY RESEARCH PROJECT $7,966 

DIGITAL EDITION SPONSORSHIP $6,331 

DIGITAL EDITION STREAMING MEDIA $920 
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All Rates are Gross

BASIC LISTING $92 

DELUXE LISTING $776 

PREMIUM PLUS LISTING $2,133 

ADDITIONAL 2” PRODUCT SHOT/MINI AD $334 

ADDITIONAL PRODUCT LISTINGS $17 

ADDITIONAL PRODUCT LOGOS $161 

BRANCH LISTINGS $81 

BRANCH LOGOS $150 

LOGO LISTING (ASSOCIATION) $104 

PRODUCT LOGO $322 

PRODUCT SHOT – 2” $771 

CLASSIFIEDS

CLASSIFIED LINE AD (TEXT ONLY) PER 30 WORDS CLASSIFIED LINE AD (TEXT ONLY) PER 30 WORDS

1X $144 

3X $132 

6X $127 

12X $121 

DISPLAY CLASSIFIED (PER COLUMN INCH)

1X $219 

3X $184 

6X $236 

12X $184 

DIRECTORIES – ROOFING RESOURCE 

CLASSIFIED AD ONLINE (INCLUDED WITH PURCHASE OF PRINT AD)

$161  


