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O N S I T E  S H O W  D A I L I E S

Our Show Dailies and eShow Dailies are the best way to take your industry presence a step further at IRE. Use all three 
platforms to deliver your message to 25,000* Roofing Contractor subscribers and more than 9,000 show registrants!**

2020 INTERNATIONAL 
ROOFING EXPO 
February 4-6, Dallas

LOOKING  
FOR MORE? 

PR 
Exhibiting at IRE? Send us a 50-word write-up,  
a photo and your booth number and, as space  
permits, we will include it in our Show Daily  
Product RoundUp. Send product releases to 
Editor Art Aisner (aisnera@bnpmedia.com) or call 
248-244-6497 for more information. The deadline 
for entries is Jan. 10, 2020. 

IRE VIDEO OPPORTUNITIES
We shoot, edit and eBlast post-show to 
10,000** subscribers.
Custom booth tour video (2-3 minutes): $4,115 net
Custom one-question product/news video (1-2 
minutes): $3,085 net
Supplied 2-minute video: $2,995 net

ONSITE SHOW DAILIES
Two official International Roofing Expo Show Dailies 
will be published during IRE 2020.
 
 
AD CLOSE DATE: JAN. 6

eDAILIES
AD CLOSE DATE: JAN. 14

The Onsite eShow Daily eBlasts all 
three mornings during IRE to both 
Roofing Contractor subscribers and 
show registrants.

TICKET TO THE 
SHOW - THE 
POCKET GUIDE
AD CLOSE DATE: NOV. 9

Includes Pre-Show coverage, 
tipped into the January Issue of 
Roofing Contractor, distribution 
at the Show.

 
Orlando, Florida • Orange County Convention Center

FEBRUARY 22-24 • 2012
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TUESDAY, FEBRUARY 6 

Roofing professionals will return to one of America’s 
most historic and vitally important cities — affection-
ately known better as the Big Easy — for the 2018 In-

ternational Roofing Expo® (IRE), Feb. 6-8. The annual cel-
ebration of all-things-roofing continues to be one of the most 
important trade shows of the year for the roofing industry, 
with this year’s show expected to feature more than 460 ex-
hibiting companies in a familiar space. The IRE was last in 
New Orleans in 2015, and drew more than 9,300 attendees 
from across all 50 states. 

Building off the momentum from the 2017 IRE in Las Vegas 
— which set an all-time attendance record at more than 11,200 
— this year’s show is also shaping up to be memorable. At-
tendees can participate in more than 40 educational sessions 
and more than 30 educational presentations from industry 
experts. The backdrop for all of it is the show floor, which 
will provide hands-on information on the latest products, 
developments and trends making an impact on the industry.  

On the 131,000-square-foot show floor attendees can ex-
pect to see, touch, feel and experience the full gamut of prod-
ucts, value-added services and the most innovative ideas in 
roofing materials and technology. From major corporations to 
innovative new start-ups, they’ll find every conceivable seg-
ment of the industry in one place, at one time. 

Learning is a vital part of the 
IRE. The educational conference 
program offers brilliant speak-
ers, fresh ideas and continuous 
inspiration through 122 educa-
tion hours and 44 new sessions. 
The three-day event is packed 
with sessions led by industry 
experts covering hot topic areas 
including emerging technology, 
metal roofing, drones, labor, 
safety, roof decks, asphalt shin-
gles, solar, low-slope roofing, 
profitability, codes/standards, 
leadership/employment, and 
more. 

Show Floor Highlights 
Stop by the Business & Tech-

nology Pavilion to find new 
tools and resources that will 
help you run your business 

better, faster and safer. Find the latest industry solutions to 
generate more revenue, including mobile, wireless and web-
based programs for insurance, finance, credit, estimating, la-
bor, weather, and more.

Get to know the Equipter, OMG and SOPREMA teams and 
their products in-depth and in-person through the Exhibitor 
Product Clinics held daily on the show floor. You can make 
a better purchasing decision after seeing a demo and having 
a Q&A session with product experts about the functionality 
and capabilities.    

Stay on the cutting-edge of what’s new from leading man-
ufacturers supplying creative and innovative metal prod-
ucts, designs, building concepts, tools and services. If metal 
is your specialty, you will find exactly what you need in the 
Metal Marketplace. 

To build your business and keep your company thriv-
ing into the future, stop by the Product Showcase 
where you will explore innovation as you see, try 
and compare a wealth of dynamic products. 
The unique layout offers a time-saving over-
view of what’s new on the show floor. 

Show Floor Education
Exhibitor-presented seminars 

Stop by and visit us at:
BOOTH #901
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www.RoofingContractor.com

IRE 2018 is Back on the Bayou   
By Kim Hamilton

  2018 IRE SHOW DAILY

Tuesday, February 6, 2018          
7:45 - 9:45 a.m.
TU01 Priorities that Drive Profitability
TU02 Asphalt Shingle Installations for  
 Wind Resistance (Steep Slope)
TU03 Safety as a Competitive Edge
TU04 NRCA Young Contractor's   
 Emerging Technology Roundtable  
 Discussion
TU05 Pro-Active Must-Do Field &   
 Project Management Systems!
TU06 The Top 10 Employment Law  
 Mistakes Roofing Contractors  
 Make and How to Avoid Them
TU07 NRCA Technical Issues: Low- 
 Slope Roof Systems
TU08 Concrete Roof Decks and   
 Moisture
TU09 The Prospect Experience:   
 What Perception is your Company  
 Giving BEFORE they Become  
 Customers?

9:30 a.m. 
Keynote - 'What I’ve Learned' by Dr. J

11 a.m. - 5 p.m. 
Exhibits Open

11 a.m.
LB  National Roofing Legal Resource 

Center (NRLRC) Luncheon
5:15 p.m. 
TUWP   Welcome Party

11:20 AM CLASS:
THE CONTRACTOR AND MANUFACTURER 

RELATIONSHIP
 

1:45 PM CLASS:
COLD TEMPERATURE RESEARCH RESULTS FOR 

ADHESIVES
BOOTH 932

www.RoofingContractor.com

continued on page 6
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IRE SPECIAL PRODUCT SECTION 
1/8 page ads (supply 4.125” x 2.5” ad or submit 75 
words, image and contact information) $875 net


